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“When we look at the investments we made that helped 
us achieve such a successful launch, one key thing was 
having Eman write our emails. With her in our corner, 
our team is stronger and our marketing is stronger. She 
understands our business so thoroughly and she gives us 
the piece of mind that our emails are always done right.”

MONIQUE LOMBARDO & ALISHA MARFATIA
CO-FOUNDERS OF RISE WITH REELS
RISEWITHREELS.COM

How Eman Ismail’s email 
conversion strategy and copy 

helped Monique Lombardo 
and Alisha Marfatia achieve a 
$170,000 launch and free up 
countless hours of their time

•  CASE STUDY  •

$170,000 IN LAUNCH 
REVENUE 

($250,000 AUD)

PEACE OF MIND 
THEIR EMAILS WERE 

BEING WRITTEN 
BY A TRUE PRO

LOTS OF RECLAIMED 
TIME TO FOCUS ON 
OTHER BUSINESS 

TASKS
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A s co-founders of Rise With 
Reels — the world’s first course 
on growing a brand or business 

using Instagram reels — Monique and Alisha 
had seen quick and significant success, 
and had even been the only reels coaches 
recognized by Instagram as “reels pros.”

With their brand and Rise With Reels 
course sales growing rapidly, they’d 
started to realize the copy on the course’s 
sales page didn’t reflect the world-
leading reels experts they’d become.

Eager to create a follow up course to Rise 
With Reels, Mon and Alisha knew it was 
time their sales copy truly portrayed and 
positioned them accurately and effectively 
— and that hiring a top-tier copywriter 
was necessary to make that happen.

Despite knowing this, however, 
they were nervous.

The pair had always considered 
professional copywriting to be an 
investment they couldn’t afford to make, 
and the one time they had hired a copywriter 
they hadn’t had a great experience.

But now, in the midst of the obvious 
success of their first course they 
decided to give it another try, and went 
searching for a copywriter to work with. 
When a top-level marketing specialist 
recommended Eman Ismail, Mon and 
Alisha dug in to explore her writing style 
and see if she might be the right fit.

To start, they went through Eman’s 
website and loved how she highlighted 
her own personality in her copy while also 
getting straight to the point — a blend they 
wanted to achieve in their copy as well.

Yet Alisha said it was getting on a call 
with Eman that really sealed the deal.

“After speaking with 
Eman we were locked 
in,” Alisha said. “We just 
clicked and everything 
felt right. Even though 
it was the biggest 
investment we’d made 
on a copywriter, we were 
ready. We just knew she 
was the one for us.”
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They initially hired Eman to write the sales 
page for their new course, Reels Queens. 
To kick off the project, Eman had an 
introductory call with Mon and Alisha and 
had them complete questionnaires that 
helped her thoroughly understand their 
business, audience, goals, and needs. 

Then, she created two surveys — one to 
send to customers who had purchased Rise 
With Reels and a second to send to those 
who hadn’t — so that she could uncover 
what was drawing people to the course and 
what was keeping others from buying.

“The whole process was so efficient 
and everything ran so smoothly,” Alisha 
said. “Every question she asked was 
relevant and purposeful and we never 
felt like we were wasting any time. 

“The customer surveys, though, were 
especially good, not only for her but 
also for us. We’d never really interviewed 
our customers before, and it was 
such helpful information to have.”

This strategic research is what helped 
Eman nail the pair’s copy. She created 
messaging that was not only succinct 
and conversion-focused but also married 
their vibrant personalities with their 
impressive credentials as industry leaders.  

Alisha said she and Mon were shocked when 
they read through the copy for the first time.

“Mon and I opened the copy together 
and we were both like, ‘What…on… 
Earth,’” Alisha said. “Everyone thinks of 
Mon and I as the same person with the 
same personality but we’re not, and the 
fact that Eman was able to capture Mon 
and I and our different personalities so 
well — and our personality as a brand in 
such a fun way — was just so powerful. 

“The minute we started 
reading the copy we both 
thought, ‘How can we 
work with her more?’”

Mon and Alisha have since gone on to 
hire Eman for 12 additional projects (and 
counting!) — which has included writing all 
of the email sequences for Reels Queens 
as well as the sales sequence emails, 
onboarding sequence emails, and sales 
page for their first course, Rise With Reels.

“We keep going back to Eman and that says 
so much,” Alisha said. “We love that she 
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never sells us on anything, but just keeps 
showing up with new ways to serve.”

One of their favorite things about 
working with Eman is the way she 
structures each of her projects. 

“We like that we get Eman 
exclusively focused on 
our business,” Alisha said. 
“We know exactly when 
we’re going to get the 
deliverables, and we feel 
accountable to make certain 
things happen so that she 
has the information she 
needs to get to work.”

Alisha said the biggest relief that has come 
from working with Eman is having a true 
email conversion strategist and copywriter 
handling their emails, which has saved her 
and Mon a ton of time and headaches.

“We’d always written our emails 
ourselves, but we hated the amount of 
time it took,” Alisha said. “It used to take 
us hours and hours to do them and one 
entire day would need to be allocated 
where both us were working on emails. 

“And, because writing emails wasn’t our 
speciality, we never really knew if we were 
writing or structuring them correctly. 

Now, with Eman doing our emails, there 
are so many times we send one out and 
Mon and I say to each other, ‘Gosh, how 
good is Eman? It’s like she’s in our heads.’ 
She uses the exact words we need — and 
nothing else. They’re always so well done.”

One notable aspect of Eman’s work with Mon 
and Alisha’s Reels Queens course is that the 
sales page and sales emails were created 
before the course actually existed — which 
allowed the pair to structure their launch and 
pull copy for social posts and ads directly from 
the deliverables they received from Eman.

“She did an amazing job writing the sales 
page and it was literally just an idea — we 
didn’t even have the course yet,” Alisha said. 
“That was insane and such a credit to her. 

“And the emails gave us a game plan for our 
launch. We’d look at the topics and themes 
that Eman used in the emails and realized 
we could use the same copy in our captions, 
in our reels, and in the text on our reels.”



Eman’s sales copy — specifically her sales 
emails — have been extremely effective for 
Mon and Alisha. For example, the Rise With 
Reels onboarding sequence has an average 
open rate of 70%, an average click through 
rate of 6%, and rarely seen any unsubscribes 
across their 12,000 subscriber list.

The waitlist sequence for Reels Queens 
saw open rates of over 70% and click 
through rates as high as 9% — again 
with 1% or less in unsubscribes. 

Overall, the sales emails for their Reels 
Queens launch were a key component 
in its success — helping to generate 
$170,000 USD ($250,000 AUD) by 
the time the launch was complete.

“It was absolutely massive,” Alisha said. 

Monique agreed. 

“Having a quarter of 
a million dollar launch 
meant that for the rest 
of the year we were 
basically set. We could 
sit back and enjoy life 
and business, focus on 
other things, and know 
that this one launch 
had brought in enough 
money for the year.” 

Mon and Alisha said their email software 
doesn’t allow them to track sales by email, but 
they have noticed a direct correlation between 
when emails go out and when sales come in.

“We can send out an email and see the sales 
come through,” Monique said. “The first 
sales email we sent out for our launch was 
to our waitlist, and before we even did an 
Instagram post about it, people were already 
signing up. No hesitation — they were in.”

With the first Reels Queens launch in the 
books, Mon and Alisha are excited for 
the future of their business — which will 
include shifting to a more passive business 
model so they can enjoy more time off. 

One thing that won’t shift, however, 
is their work with Eman.
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“Eman is definitely a key part in ensuring 
we continue to be really effective with 
our words, not just in the moment of a 
launch, but in the long term, too,” Alisha 
said. “When we work with Eman, we keep 
in mind that the copy she creates for us 
can be used for a good amount of time 
and in different ways. So even though 
we’re making room for more things in 
our life now, it still feels to our audience 
that we’re right there in our business 
because of how Eman writes our copy.”

Alisha said she considers Eman a critical 
part of their team — and any business 

owner who wants an expert strategist and 
writer to handle their email copy would 
greatly benefit from working with her.

“I love that Eman keeps us accountable 
— to ourselves and to our investment. 
She is really good for business owners 
like us who have a lot going on, and she 
takes the stance of ‘Ok, you’ve invested 
in me, and I’m  going to work quickly and 
efficiently to make things happen.’

“We consider Eman a part 
of our dream team.”

TO LEARN HOW EMAN’S EMAIL 
CONVERSION STRATEGY AND 
COPY CAN HELP YOU REACH 
NEW LEVELS OF SUCCESS 
WITH YOUR LAUNCH 
OR BUSINESS, GO TO 
EMANCOPYCO.COM

http://emancopyco.com

